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5 Key tips to achieve
marketing efficiency

$PLGVW WKH FRQWH[W RI PDFURHFRQRPLF LQ XHQFHY OLNH LQ DWLRQ LQWHULEL
VHDUFKLQJ IRU ZzD\V WR NHHS XS ZLWK WKH LQFUHDVLQJO\ FRQVFLRXV FRQVXP
UHWXUQV IRU WKHLU EXVLQHVV 7R UHDFK WKH KRO\ VWDWXV RI PDUNHWLQJ HI
UHYLHZ WKHLU FKDQQHO PL[ DQG VWUDWHILHY WKDW DUH ZRUNLQJ WR GULYH

UHYLHZ WKH FXUUHQW PL[ LV E\ REVHUYLQJ WKH PHDVXUHYVY WDNHQ E\ Q DEO
WKHLU PDUNHWLQJ SURJUDPYV

-JWJ FWJ "[J HTSXNXYJSY RIFXZWJIX 5FWYSJWN_J GWF.
NRUQJRJISYJI YT IWN[J RFWPJYNSL JK"HNJSH” KWTR YN

Regular hygiene checks

,WeV LPSRUWDQW WR FRQGXFW UHJXODU DX

UHVXOWV WKDW PDWFK WKH FXUUHQ
$Q H[DPSOH RI WKLV FDQ EH XVLQJ D
PRQLWRU IUDXGXOHQW WUDQVDFWLRQV D
PRQLWRULQJ SURFHVV 3UR WLS 8VLQJ PROM
%UDQGO9HULW\ FDQ KHOS EUDQGYV DJHQFLHV
RSWLPL]JH WKHLU PDUNHWLQJ VSHQG HQIRU
DJUHHPHQWY DQG VHDUFK HQJLQH UXOHV
FRPSOLDQFH ULVN +\JLHQH FKHFNV OLNH
WKDW UHWDLOHUV FDQ LQFUHDVH YDOXDEOH
OR\DO FXVWRPHUV DQG VFUHHQ RXW WQ

Go back to basics

$vV DQ DJLOH EXVLQHVV WKH VWUDWHILHV WKDW ZRUNHG SUHYLRXVO\ PLIJKW |
VWUDWHILHY 7KDWeéV ZK\ LWeéV FUXFLDO WR JR EDFN WR WKH GUDZLQJ ERDUG
FKDQJLQJ FRPPLVVLRQLQJ VWUDWHILHY EDVHG RQ EXVLQHVYVY JRDOV H J FRPP

YHUVXV H[LVWLQJ FXVWRPHUV RU GLYHUVLIN\LQJ WKH FXUUHQW SDUWQHU PL[ V
GLIITHUHQW IXQQHO VWDJHYV
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Adopt a full-funnel approach
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3UHYLRXV SHULRG

HILVWLQJ RQHV 5DWKHU WKDQ UHVH o cow ol B
SRUWLRQ RI PDUNHWLQJ VSHQG IRU S,

Ve 3UHYLRXV SHULRG

VLIQL FDQW YDOXH WR JDLQ QHZ FX) $PRXQW WR JRDO B .

DUH PRYLQJ WRZDUG D IXOO0 IXQQHO PDUNHW

LQFRUSRUDWLQJ FRQWHQW SDUWQHUYV
EXLOG DZDUHQHVV DQG EUDQG REVHVV bV Z

SHUIRUPDQFH PDUNHWLQJ
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Focus on retail media

S5HWDLO PHGLD LV RQH Rl WKH IDVWHVW JURZLQJ PHGLD VHFWRUV DOORZLQJ E
UHWDLOHU DGYHUWLVLQJ %\ XWLOL]JLQJ UHWDLO PHGLD UHWDLOHUV FDQ UHD
FRQQHFWLRQV DQG EXLOG OR\DOW\ ,W FDQ EHQH W DGYHUWLVHUV LQ WKH IDI
UHWXUQ RQ DG VSHQG WKHLU LQYHVWPHQW JHQHUDWHV 5HWDLO PHGLDeé&V DEL
EUDQGYV WR LQFUHDVH WKHLU PDUNHWLQJ HITHFWLYHQHVY DQG GULYH D EHWW
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Leveraging performance tools

JRU EUDQGV XVLQJ DI OLDWH PDUNHWL
PDUNHWLQJ GROODUV E\ JDUQHULQJ DF
FDPSDLJQV SURPRWHG YLD WKHLU SDU
PXOWLSOH WRXFK SRLQWYV LQ D EX\LQJ
OLNH WKRVH IRXQG RQ WKH 3DUWQHUL]H
FOHDU XQGHUVWDQGLQJ Rl WKH SDUWQHUY
WKHP WR FRPPLVVLRQ DQG UHSRUW RQ WKHT
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Access Partnerize’s Resource
Center to learn more about
optimization tactics and the
next steps to make the most
of each spend allocation tool.




